
c r e a t i v e  s o l u t i o n s



welcome to
FULLSTOP. You are in the right plase, if you’re looking for 

the answer about how to make your brand and 
highlighted in the creative way.
FULLSTOP creative solutions to achieve
developments in many ways.



Companies sell products, but customers buy brands.
we create ideas that sell!

Mohamed Sobhy
CEO
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We await your logo here...

OUR  CLIENTS
Meet some of our happy clients
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Innovation that makes a difference
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OUR SERVICES

DO  YOU  NEED
MORE

DESIGNS
Logo design.
Brand identity.
Product design.
Booths & Stand design.
Motion graphic.

PRODUCTION
Booths.
3D models.
Products’ stand.
Outdoor & Indoor Signs.
Printing services.

EVENTS
Event planning.
BTL Activations.
Road shows.
Event advertising.
Digital event services.
Product launches.

GIVEAWAYS
Promotional.
Branded gifts.

DOCUMENTATION
Photography.
Video production.
Product photography.

c onta ct  u s . .

MARKETING
Social Media Marketing.
E-mail Marketing.
SMS Campaigns.

make your brand stand out!
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Section 2 Bahri Brand GuidelineS

The Identity
identity Variations

Extreme Format Identities
A special Vertical Brand Identity has been
developed solely for use on external signage,
wayfinding and flags. This version of the
Identity is not for any other use.

Always use approved master artwork and
do not attempt to recreate the Bahri Identity.

The Symbol
The Symbol can be used to support and 
enhance the identity on key applications such 
as livery and the corporate brochure.

BRANDMARK & USAGE

english identity – extreme Format arabic identity – extreme Format the Symbol
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Section 2 Bahri Brand GuidelineS

The Identity
divisions — english

The Bahri Identity is also available featuring 
specific divisions as descriptors.

Chemicals

General Cargo

division 1

division 3

division 5

division 2

division 4

Ship Management

Oil & GasDry Bulk

BRANDMARK & USAGE
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Section 2 Bahri Brand GuidelineS

The Identity
divisions — arabic

The Bahri Identity is also available featuring 
specific divisions as descriptors.

BRANDMARK & USAGE

division 1

division 3

division 5

division 2

division 4

للبضائع العامة لإدارة السفن

للبضائع السائبة للكيماويات

للنفط والغاز
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PANTONE 192 C

Color values:
R: 236 G:0  B:68
HEX: #EC0044
C: 1 M:100 Y:70 K:0 

PANTONE 2738 C

Color values:
R: 0 G:10  B:139
HEX: # 000A8B
C: 100 M:97 Y:11 K:11 

PANTONE 287 C

Color values:
R: 0 G:47  B:135
HEX: # 002F87
C: 100 M:87 Y:20 K:10 

Complete Logo Arabic ver.
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ASWAQ 
Brand Guidelines.

ASWAQ 
Corporate Brand Identity Guidelines

3

Logo Formation

Logo Colorize Concept

Logo usage
the logo appears on all of the company’s visual 
communications represents more than just our name 
– it’s the primary means of identifying our company 
and our brand’s presence in the marketplace. 
Appropriate use of the logo is necessary for 
maintaining the integrity of our brand and presenting 
an image of the company.

Elements
ASWAQ is large ecommerce portal have products line 
category and services.  
ASWAQ logo blending between the business unite 
concept and the name. 
The logo is composed of circles witch formation letter 
A Aswaq to create a loyalty for customers.  
why circles of the logo? Usually when we choose any 
item  we draw a circle to distinguish it. 
we drawing (A) with circle as a typographic concept. 
Aswaq name is blending of typing font and drawing to 
keep up Privacy of the name

Symbol Wordmark
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ASWAQ 
Brand Guidelines.

ASWAQ 
Corporate Brand Identity Guidelines

Flexible logo
Aswaq is a flexible logo. we create an arabic version to 
Simulate middle east and mena culture and another 
arabic english version for legal documents and use 
the only symbol of Aswaq logo to use as a branded as 
Summary logo.

6

English Version Single Color

Arabic Version Single Color

Icon Version Single Color

Arabic  English Version Single Color

English Version Full Color

Arabic Version Full Color

Icon Version Full Color

Arabic  English Version Full Color
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ASWAQ 
Brand Guidelines.

ASWAQ 
Corporate Brand Identity Guidelines

Never alter the spacial relationship between the Brand Identity elements

Never put a key-line around the Brand Identity or
add shadow or glow for the logo

Never place the Brand Identity on an colour which comprises
the legibility of the Brand Identity

Never place the Brand Identity on an image which
compromises its legibility

Never change the fonts of the Brand Identity or delete
or add any new element

Never change the colour of the Brand Identity Never set the Brand Identity at any angle

Unacceptable logo color
Always use approved master artwork.
Never alter or create the Brand Identity. Opposite are 
examples of incorrect use of the Brand Identity.

7
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الشعار
لأن وزارة الإســكان تعتمــد فــي اســتراتيجيتها الجديــدة علــى مبــدأ تنظيــم وتيســير 

البيئــة الإســكانية المعتمــدة علــى التــوازن و الاســتدامة، ارتأينــا أن يُجسّــد الشــعار الجديد 

للــوزارة هــذا المعنــى، حيــث أننــا اعتمدنــا تصميــم الشــعار بطريقــة ترمــز لمعنــى التطــور 

العمرانــي والتنميــة الإســكانية، إضافــة إلــى التفــاوت فــي ارتفــاع الأعمــدة الــذي يرمــز 

إلــى مــا يائــم كل مواطــن حســب احتياجاتــه ويحــدد مســاره )المختلــف عــن غيره(فــي 

اختيــاره للســكن المناســب، كمــا أن عــدد الأعمــدة ثاثــة عشــر  عمــوداً كل عمــود يمثّــل 

رمــزاً للمناطــق الإداريــة فــي المملكــة العربيــة الســعودية

ويرمــز الشــعار كذلــك لمعنــى التعــاون و الشــراكة للمضــي قدمــاً والارتقــاء بمتطلبــات 

المواطنيــن و تيســير الســكن لجميــع فئــات المجتمــع،  

 كل هــذا  انطاقــاً مــن كلمــة "الإســكان" التــي تعتبــر القاعــدة الأساســية  للشــعار، 

ومنهــا  تنطلــق كل المســارات لتشــكّل  صــورة  تعطــي انطباعــاً عــن المضــيّ قُدُمــاً 

للأمــام، وليتحقــق المعنــى الفعلــيّ لرســالة وازرة الإســكان) الســكن المائــم.. حــق 

للمواطــن(

8   |   وزارة الإسكان       |        دليل استخدام الشعار

مسارات 
التملك التنمية
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تنوع الشعار
يجــب اســتخدام شــعار وزارة الإســكان بصورتــه الأصليــة، وكذلــك يمكــن اســتخدام الشــعار 

بعــدة أشــكال فــي حــالات معينــة قــد تكــون تقنيــة أو غيرهــا.

10   |   وزارة الإسكان       |        دليل استخدام الشعار
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الألوان الأساسية
يجــب دائمــاً اســتخدام الألــوان الصحيحــة لهويــة وزارة الإســكان كمــا هــو موضــح بالأرقام 

الخاصــة لــكل لــون وكذلــك التــدرج المبين.

15   |   وزارة الإسكان       |        دليل استخدام الشعار
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Production
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Thank You.
Let’s work together.



Info@fullstopadv.com

6 Mehwar alshahed, Al-Mamoura towers, 6th District.

+2010 66 46 49 47  / 010 10 122 747

Nacr city.


