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welcome to
FULLSTOP.

You are in the right plase, if you're looking for
the answer about how to make your brand and
highlighted in the creative way.

FULLSTOP creative solutions to achieve
developments in many ways.
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Companies sell products, but customers buy brands.
we create ideas that sell!

Mohamed Sobhy
CEO
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OUR SERVICES

Logo design. DOCUMENTATION
Brand identity. Photography.
Product design. : Video production.

Booths & Stand design.
Motion graphic.

Product photography.

EVENTS

Event planning.
BTL Activations.
Road shows.

Event advertising.
Digital event services. PRODUCTION
Product launches. Booths.
3D models.
Products' stand.
Outdoor & Indoor Signs.
Printing services.

MARKETING

Social Media Marketing.
E-mail Marketing.
SMS Campaigns.

GIVEAWAYS

Promotional.
Branded gifts. | Do Yo U EED
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TATWEER EDUCATIONAL TRANSPORTATION SERVICES COMPANY

FULLSTOP

creative solutions






J Bahri sl



SECTION 2

BAHRI BRAND GUIDELINES

Arabic Identity - Extreme Format

The Symbol

BRANDMARK & USAGE

The Identity
Identity Variations

Extreme Format Identities

A special Vertical Brand Identity has been
developed solely for use on external signage,
wayfinding and flags. This version of the
Identity is not for any other use.

Always use approved master artwork and
do not attempt to recreate the Bahri Identity.

The Symbol

The Symbol can be used to support and
enhancetheidentityonkeyapplicationssuch
as livery and the corporate brochure.



SECTION 2 BAHRI BRAND GUIDELINES

Bahri

Ship Management

Division 1

V

Q Bahri

Division 5

Q Bahri

Chemicals

Division 2

Q Bahri

General Cargo

Division 4

Q Bahri

0il & Gas

BRANDMARK & USAGE

The Identity

Divisions — English

The Bahri Identity is also available featuring
specific divisions as descriptors.



SECTION 2 BAHRI BRAND GUIDELINES
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BRANDMARK & USAGE

The Identity

Divisions — Arabic

The Bahri Identity is also available featuring
specific divisions as descriptors.
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PANTONE 192 C

Color values:

R: 236 G:0 B:68
HEX: #EC0044

C: 1 M:100Y:70 K:0

PANTONE 2738 C

Color values:
R:0G:10 B:139

HEX: # 000A8B

C: 100 M:97 Y:11 K:11

PANTONE 287 C

Color values:
R:0G:47 B:135

HEX: # 002F87

C: 100 M:87 Y:20 K:10




ASWAQ
Corporate Brand Identity Guidelines

Logo usage

the logo appears on all of the company’s visual
communications represents more than just our name
— it's the primary means of identifying our company
and our brand’s presence in the marketplace.
Appropriate use of the logo is necessary for
maintaining the integrity of our brand and presenting

an image of the company.

Elements

ASWAQ is large ecommerce portal have products line
category and services.

ASWAQ logo blending between the business unite
concept and the name.

The logo is composed of circles witch formation letter
A Aswaq to create a loyalty for customers.

why circles of the logo? Usually when we choose any
item we draw a circle to distinguish it.

we drawing (A) with circle as a typographic concept.
Aswaqg name is blending of typing font and drawing to
keep up Privacy of the name

Logo Formation

N+ =473 aswaq

Logo Colorize Concept

% QAswaQ

@ com

Symbol Wordmark

—L




ASWAQ
Corporate Brand Identity Guidelines

Flexible logo

Aswaq is a flexible logo. we create an arabic version to
Simulate middle east and mena culture and another
arabic english version for legal documents and use
the only symbol of Aswaq logo to use as a branded as
Summary logo.

st i

English Version Full Color

; aswaq

@ com

Arabic Version Full Color

English Version Single Color

K 2 C)_IJJ
....a.c.: '. PO

Arabic English Version Full Color

aswaq

[ Xelely]

The New Markets Store

Arabic Version Single Color

Dlo-wi
aswaq

@ com

Icon Version Full Color

62 ya a2l @Glg— il 3 2o

Arabic English Version Single Color

3 c\swqg

The New Markets Store

Icon Version Single Color




ASWAQ
Corporate Brand Identity Guidelines

Unacceptable logo color

Always use approved master artwork.

Never alter or create the Brand Identity. Opposite are
examples of incorrect use of the Brand Identity.

Never alter the spacial relationship between the Brand Identity elements

Never put a key-line around the Brand Identity or
add shadow or glow for the logo

o;'..- ‘:’!

L]

Never place the Brand Identity on an image which
compromises its legibility

)
oo 3%

® 0@

Aswaq x

.o:;.'.:: 0;

Qswaqg

X

Never place the Brand Identity on an colour which comprises

the legibility of the Brand Identity

Never change the fonts of the Brand Identity or delete
or add any new element

X
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DENTALIST DISTRICT

O®DENTAL CARE®STUDY CLUB@ODENTAL LAB
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Frozen Yogurt and More
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COME hungry.Leave HAPPY.
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STAGE
W1200cm D400cm H450cm

|’f§-‘ MENASSAT

— TOWER —

ME® CAPITAL




REGISTRATION DESK
W190cm DS0cm HS90cm

BACKDROP
W400cm D30cm H240cm

— TOWER —
WEW CAPITAL




Thank You.
Let's work together.
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Nacr city.

6 Mehwar alshahed, Al-Mamoura towers, 6th District.

+2010 66 46 49 47 /010 10 122 747

Info@fullstopadv.com




